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ABSTRACT

CREATION AND IMPLEMENTATION OF RELATIONSHIP 
MARKETING PLAN USING BY DIGITAL BUSINESS TECHNOLOGIES 

IN PRESENT SCENARIO

Relationship marketing is a sales plan of attack that emphasizes on developing long lasting relationships with the customers that bene�it 
both the customer and the business. Business used some strategies and implemented them in relationship marketing, which include 
delivering excellent customer service on a regular basis, getting to know the person and anticipating their future needs, and discounts and 
special incentives, for repeat customers. Including offers through loyalty programs. The evolution of the Internet allows small businesses to 
establish relationships and work with them by inviting customers to browse their websites and comment on blogs and maintain interaction 
on Facebook, Twitter, YouTube and LinkedIn to provide them rich opportunities. 
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Online marketing give the new digital business technologies 
and it's Implication for marketers and its customers.

Calculation of Chi-square Values
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